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CFH Docmail increases personalisation with £1.3m Pitney Bowes spend

By Richard Stuart-Turner, Wednesday 11 February 2015 

Be the first to comment

Print and mail specialist CFH Docmail has invested £1.3m in new Pitney Bowes machinery, which will enable it to increase its personalisation 

services to small businesses.

Broadway: We pride ourselves on offering ground-breaking new services to our clients 

Over the past three months the firm has taken delivery of a Mailstream Productivity Series high-volume inserting system, a Print+ Messenger Colour 

Inkjet System for colour envelope printing and a Print+ Response Inkjet module for business reply envelope (BRE) printing.

“The enclosing lines have the ability to personalise the outside of the envelope and also personalise BREs into the envelope. We can take an ordinary 

envelope and then personalise the outside of it depending on what’s on the inside of it,” said CFH managing director Dave Broadway.

“It’s going to have a huge impact because we’re linking it into our Docmail system. This will allow a sender of even one or two letters on Docmail to 

have exactly the same capability as very large companies and have their own personalised envelopes for everything they send.

“We pride ourselves on offering ground-breaking new services to our clients to help them achieve their business goals. These new solutions from 

Pitney Bowes help us maintain our position as a market innovator and mean we can provide an even better service to our clients.”

CFH also said the new machines would help it create a ‘white paper factory environment’. This would eliminate the need for pre-printed forms and 

envelopes, leading to a decrease in waste and reduce the company’s environmental impact.

CFH Docmail also operates Drent, Morgan and Giebler litho presses and Xerox and Canon digital kit. It is planning to invest further in continuous-

feed and sheetfed digital laser equipment over the next month to increase its capacity in preparation for upcoming election-related work.

The firm has 322 staff and is aiming for a turnover of just over £40m for its current financial year, which ends in three months.

In November the business was one of 30 suppliers appointed to Lot 2 of the £1.2bn General Practice Systems of Choice (GPSoC) framework

agreement for its hybrid mailing services, including Docmail and the newly-developed ROVa.
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CFH Docmail wins slice of £1.2bn health services framework

20 November 2014 

CFH Docmail has been appointed to Lot 2 of the £1.2bn General Practice Systems of Choice (GPSoC) framework... 

CFH Docmail invests in Xerox fleet to meet new business demands

07 May 2014 

Print and mail specialist CFH Docmail has increased its digital capacity nearly three-fold in less than... 
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POS Project Manager | 3D POS | Leicestershire, Mercury Search and Selection 

Impressively diverse and rapidly growing leader in end-to-end solutions for point of sale and point of purchase products seeks new talent to 
work on exciting new projects and add even more value to their client relationships. 

£25k-£30k + pension, employee rewards, childcare vouchers, gym membership & 24 days holiday + stats, Leicester 

Sales Executive – B1 Magazines/Catalogues, Key Recruitment 

Our client has grown to become one of the UK most prestigious specialists in the production of magazines and multiple page section work. 

up to £50k Basic (negotiable) + car + bonus + commission, UK 

Repro Operator, D2 Printing Ltd 

D2 Printing needs more great people to join the team! We are looking for the right Repro Operator to join our adventurous repro studio.

25-30K, West Molesey, Surrey 

Have you seen signs of direct mail clients returning to print formats?
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Quinns don't really need salesmen with their pricing, and they take a lot of payments upfront. My issue is that their pricing is just too damned 

low, and I can't imagine that it allows for any...

Quinn’s Belfast continues investment drive with Speedmaster XL 75 install · 36 minutes ago

• William

...as IPEX slides off the international radar!

Drupa switches frequency to three years · 43 minutes ago
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Hi Harry In general usage, most printers would expect 8 - 10 minutes make ready (on average across a full week - not just on one job), 

however, given the right mix of work (standard sheet size...

Quinn’s Belfast continues investment drive with Speedmaster XL 75 install · 2 hours ago

• Always Write

"We maintain our presses better than most" - Really??How can you know how well others maintain their presses? Are there really no inherent 

problems with such old presses? Are you suggesting that...

Sankey steps up at Artisan · 3 hours ago

• johnny

no need to get personal Sam! Harry you have little margin to give away so its going to need a massive increase in turnover to recoup the 

investments if prices also fall. That then brings in the...

Quinn’s Belfast continues investment drive with Speedmaster XL 75 install · 5 hours ago
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